Take Back the Tech! Campaign Evaluation Form
Campaigner:  

Country:

Contact person:

Email: 

Date: 
Instructions: Please fill out as much of this form as specifically as you can and add rows for more entries. If you find that a column is not applicable to your campaign, put N/A. For questions, contact ideas@takebackthetech.net.

A. Qualitative Results
1. Share a story that reflects capacity building in campaigning. What happened during the campaign that improved the ability of activists in your community to take action on gender-based violence? You can describe change experienced by your campaign group and/or other activists you reached.

2. Share a story that reflects an improvement in how people understand the issue of gender-based violence in your community or among your target population. What was the change in understanding and how did your campaign facilitate this change?

3. What did you learn during the campaign process?

4. Share additional campaign highlights, achievements or struggles you think are important. If you measured outcomes, please include results here.

B. Quantitative Results

1. Offline actions and content: Workshops, panels, performances, exhibits, hackathons, marches, vigils and other events held on the ground as well as publication of print materials (e.g., books, stickers, banners, billboards). 
	Action
	Date
	Location
	Target audience
	Total participants
	Highlights

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


2. Online actions: Online actions and content: Online events (e.g., discussions, workshops), actions using digital tools (e.g., calls for app design, bot making) unless done as part of an offline event like a hackathon, and publication of digital materials (e.g., articles, guides, graphics, videos). 
	Action
	Date
	Target audience
	Total participants
	Links
	Highlights

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


3. Radio and television actions and content: Shows or segments you produced or participated in (e.g., call-in shows, interviews). You should be able to get average audience numbers from the station. 
	Action
	Date
	Station
	Audience numbers
	Total participants (e.g., presenters, callers)
	Highlights

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


4. Media coverage: Coverage from all types of media outlets, including radio, television, print, digital and alternative. If you cannot get the total number of views, readership or audience numbers, put “uncertain.” 
	Outlet
	URL
	Views/Audience Numbers

	
	
	

	
	
	

	
	
	

	
	
	


5. Website and social media: Fill in for each platform you used (e.g., Twitter, Instagram, Vimeo, Flickr). Numbers should reflect your campaign period.
	Platforms
	Total posts
	Total post likes + reactions
	Total shares
	Total comments + mentions
	Total views/hits
	Total downloads
	Increase in followers
	Total reach

	Your website
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	


6. Please list links to online content and actions:
